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Chairman’s Message
Mahindra Satram-Maharaj

Each year thousands of citizens anticipate the allure, freedom
and excitement of our Carnival, but Mas Quarterly challenges
you to realise that our Mas extends far beyond the illustrious
Carnival Monday and Tuesday. Our Mas and the love thereof is
buried deep within the hearts and minds of our population,
and this euphoria continues to captivate the world through
our diaspora; who no matter where they roam take a little
piece of Trinidad and Tobago with them.
Mas Quarterly insists on examining even the diﬃcult issues,
because we accept that it is only via tremendous pressure
that diamonds can be formed. So join us on pages 10 & 11, as
we share the thoughts of Immigration Oﬃcer Keri Johnson,
who discusses whether the all-inclusive Mas Band is a
convenience or consumerism, especially in times of recession.
Issue 13 depicts a cover feature on entrepreneur Sheldon
Stephen, a self made businessman who decided to pursue his
own path to success, even in the face of family protest. But
how does this impact Mas you may ask? Well, through his
Experience Eﬀects brand Sheldon leverages some of his
business acumen to help Mas Practitioners deliver that ‘wow
factor’ at special events. Great timing as we jump into Band
Launch Season 2017.
Similarly, other business moguls are throwing their expertise
behind our Mas Industry and Ria Karim is no diﬀerent. Having
served as Chief Executive Oﬃcer of the Creative Industries
Company of Trinidad and Tobago (CreativeTT) Ria is now
oﬀering a tech-savvy solution to that very pesky problem of
ﬁnding your Carnival band across the maze of parade routes
throughout Trinidad and Tobago. But this is just the beginning,
so meet her on D’Junction of pages 16 & 17 to ﬁnd out more.
This Issue transcends Carnival Monday and Tuesday, and takes
you towards a more sophisticated and theatrical expression of
our Masquerade. Enter Shanon Alonzo - a multitalented young
‘Creative’ - who has caught the eye of icons like Meiling and
Peter Minshall, working with them to fuse ‘Fine Art’ with Mas,
breathing life into the “Koboblanco”, and so much more.
Do you remember that little secret we told you in Issue 12?

Chairman/CEO - Mas Transformation Secretariat

Well as promised Mas Quarterly debuted in Beijing China for
Caribbean Cultural Exchange Year 2016. So go ahead, ﬂip to
pages 22- 24 and join our friends at the Embassy of the
Republic of Trinidad and Tobago – Beijing, for a recount of
some ﬁve unique events, proposed by them to help bridge
the Cultural Divide between China and Trinidad & Tobago.
From China to the President’s Grounds in Trinidad & Tobago,
Issue 13 has much to discuss. Just ask Junior Jones of Flex
and Fun Promotions, and he will tell you about his J’ouvert
Band from Diego Martin that prides itself on changing to meet
the times. In fact, this creative strategy led Junior and his team
to take part in Band Meets Band III – a family fun-sports day
for members of the Mas Fraternity. This was The Final
Showdown as seen on pages 28 - 35... and while Flex and Fun
came to do battle, Island People Mas walked away beating its
chest as “The Real Band of the Year 2016”.
Speaking of Band of the Year, do you know that ONE band in
Trinidad and Tobago has won this prestigious title 24 times in
its history? Can you guess who it is? Let me pull your mind
outside of Port of Spain, down the Uriah Butler Highway into
the city of San Fernando. There resides the clan of Kalicharan
Carnival – a family band – a band of love and brotherhood –
and one which commands indelible respect as the ‘Giant of
the South’.
As always, Mas Quarterly hails the unwavering support of the
stakeholders that make what we do possible, especially our
Corporate Partners like Massy Motors, TRINRE, The Lollabee
Group, and the Tourism Development Company (TDC). We also
salute ANSA Motors, Coors Light, Beacon Insurance, Blue
Waters, Featheration Motif and the Ministry of Community
Development Culture and the Arts. We encourage you to share
us with your friends and like us on Facebook for the latest
updates, tips and giveaways. Happy reading, and let us know
if you have any stories that you would like to share.
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Convenience

?

or Consumerism
The all-inclusive Mas band in a time of recession
By Keri Johnson

A look at the 2016 prices for costumes in four popular large
Carnival bands showed that the cheapest female costume was
TT $4,500.00 while the male costume was priced at TT
$3,999.00. Now considering that a basic/backline Carnival
costume costs more than one month’s minimum wage, it begs
the question: is our all-inclusive Mas a victim of wanton waste
and consumerism?

History of the all-inclusive Mas band
How though did this all-inclusive phenomenon emerge? One
of the premier Carnival bands in the country is credited to
have been the genesis of introducing the all-inclusive concept.
Operating out of its Port of Spain base, this band is regarded as
one of the ﬁrst new-aged all inclusive Mas bands. It began as a
breakaway from the popular, but now defunct Carnival band
Poison, in 2005.
As soon as it was launched, this band marketed itself as a band
that oﬀered an ‘ultra-all-inclusive’ experience for its
masqueraders. In addition to your costume, the band oﬀered
its masqueraders a premium open bar, tight security, breakfast,
lunch and snacks, mobile cool/chill zones, mobile rest-rooms,
‘goodie’ bags ﬁlled with Carnival paraphernalia and essentials
like car park facilities and a shuttle service to the band from
the car park. These ‘luxuries’ however came at premium price,

but with little or no opposition from the consumers. So much
so, that it seemed that the higher the price, the more appealing
the band became, and it would be sold out within days of its
costume launch.
A visit to the band’s website, proudly states that they were the
ﬁrst fully all-inclusive carnival band in Trinidad and Tobago,
and it has now become the benchmark for service for carnival
bands, not just locally, but for Carnivals around the world. They
boast of having revolutionized Trinidad and Tobago’s Carnival
by introducing a standard of service and amenities found in
the all-inclusive holiday resorts, and translating that to the
local carnival experience.

All inclusive extras
In addition to the premium priced all-inclusive experience
there are other ‘extras’ that the consumer may want to indulge
in, such as Carnival tights, boots (often custom-decorated),
both face and body makeup, tote bags, sunglasses, hair
extensions and gym membership for at least 3 months. Please
note, these extras are not included in your Mas experience
package, but need to be purchased separately. Added to these
costs is a recent phenomenon known as ‘Monday wear’ where
masqueraders pay a tad extra for a custom decorated one or
two piece bathing-suit for Monday’s Parade of the Bands. All

these extras, together with the all-inclusive price can easily
cost up to ten thousand dollars!
Many a masquerader however, seems unfazed by the
increasing cost of their Mas Experience. A popular local
Carnival blogger, whose blog is one of the essential go-to sites
for all things Carnival, states that many of the younger
generation of masqueraders do want the convenience of
having a one-stop all-inclusive experience, so they seek out
bands that oﬀer this package. The convenience and a
stress-free experience are essential to Carnival and these are
the reasons why the blogger believes, masqueraders seek the
all-inclusive experience. Many bandleaders also echo similar
sentiments, arguing that they are giving in to their customer’s
demands for an all- inclusive service.
What is clear in studying this all-inclusive phenomenon is that
its demand, popularity and staying power is entirely controlled
by the consumer. Referring to the popular Carnival blog, a
masquerader discusses that she is an ‘A-type’ obsessive
personality, who believes in ‘going big or staying home’. She
states that she loves feathers and is a sucker for a big
headpiece and pretty costume and usually alters and adds
extras to the costume. She matter-of-factly declares that price
is no object once she is in love with the costume and would go
the extra mile on everything from hair, to boots, to make-up on both days. Based on the number of “likes” the post got and
the agreeable comments that followed it was evident that
there is some consensus among masqueraders.

Is the all-inclusive experience
worth it?
The question is though, is the all-inclusive experience,
especially in a recession, providing value for money? There is
even some controversy about whether these posh all-inclusive
bands should continue to charge such premiums. To this Band
Leaders have argued that apart from the costume, there are
several overhead costs to be covered, and the price of the Mas
experience reﬂects this. Some have stated that they try to keep
the cost of Mas as competitive as possible, but with the rising
cost of living, they have no choice but to pass on the expenses
to the consumer.
Nonetheless, whatever your reasoning, and whatever your
view on all-inclusive Mas, rest assured that consumer
protection exists for the Masquerader. For instance, in 2014
the Consumer Aﬀairs Division of the Ministry of Trade Industry
and Investment issued Carnival guidelines and tips reminding
consumers of their rights and responsibilities. Among the
many recommendations was the suggestion to collect your
costume a few days in advance to ensure proper ﬁt and/or for
adjustments to be made. You are entitled to redress for shoddy
services and it is your right as a consumer to seek such.
In these times of ‘less than plenty’ only you can decide
whether the all-inclusive Mas experience is a convenience or
consumerism. Whatever your choice, you are always entitled to
a fair exchange of value for money, and it’s your jobs to ensure
that you get it.
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11

Former Governor of the Central Bank Mr. Jwala Ramberran in January 2016 declared Trinidad and Tobago’s economy to be
oﬃcially in a recession. From then until now the word recession has become the new buzz word and all and sundry are cutting
costs wherever they can. Prime Minister, Dr. The Honourable Keith Rowley even requested that all Government Ministries
curtail seven percent of their annual allocations. But how does a recession aﬀect Carnival, or more speciﬁcally, how does it
aﬀect the Carnival consumer in their decision making?
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By Roslyn Carrington

To be immersed in Carnival is to be immersed in an experience
of light, sound, colour and emotion. Carnival in Trinidad and
Tobago has evolved beyond two days of street Mas to weeks —
or even months — of competitions, shows and fêtes. And as
the Trini party-goer becomes more sophisticated and
demanding, Trini fête promoters know they have to step up
their game.
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“Back then, every time we tried to bring a unique element that
we have seen abroad, such as lighting and décor, into events, we
realised that there was nobody who could facilitate us locally,”
he said. It made perfect sense to create his own eﬀects company.
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Here is where companies like Experience Eﬀects come in. The
production company is owned by Sheldon Stephen, and
provides a range of services for concerts and fêtes, such as stage,
lighting, LED screens, trussing and decorative works. The
company has been in operation for four years, and was originally
created to support the operations of Stephen’s own events
management company, Lollabee Entertainment.
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This leap of faith was nothing new for this young entrepreneur,
who dropped out of his business degree at the University of
The West Indies, St Augustine, at the age of 18 — despite his
family’s protests — to quench his urge to get into business for
himself.

”

He began with just a single kiosk at a San Fernando mall,
selling cellular phones. “I was the youngest person to earn a
Digicel franchise”. Driven to succeed, he eventually
established the Lollabee group of companies, which includes a
chain of ten mobile phone stores. His group is also quite
successful in construction and real estate. “It turned out well,”
he jokes modestly. It did, indeed. The net worth of his
companies totals 80 million dollars.
But back to the self-described “party man”. Experience Eﬀects
started on a small scale and expanded slowly, as it became
more and more evident that promoters were hungering for the
kind of service they had to oﬀer. He imported equipment,
visiting trade shows and forming connections with suppliers to
keep abreast of new trends.
One of their biggest clients is Fantasy Carnival Trinidad and
Tobago, including their ten or so pre-Carnival events as well as
their street parade. Jamboree events also enjoy their special
touch. Another major client is Cliﬀ Harris, owner of Tropics
Entertainment, who is responsible for some of the mega
concerts we have been seeing in Trinidad and Tobago and
beyond lately. Others include fêtes for South Cancer, Army,
Fire, and Rise. A favourite of Stephen’s is Caesar’s Army, as
their sense of innovation and adventurous approach meshes
nicely with his own creativity. Experience Eﬀects is also known
for hosting their own events, such as the popular Glō Fête.
“We bring the experience,” he says. “When you go to an event,
the focal point is the stage. That’s our creation. We create

diﬀerent styles and patterns to make each event unique.”
Another aspect of his service that sets him apart from the rest
is oﬀering the latest equipment, and personalised
communication with the client. “We treat every job as a big job.
So we tend to generate a better production.”
It’s as time-consuming as it sounds. “People don’t understand
how much work we put into these events. Sometimes we are
on a venue three days beforehand, according to the size of the
job.” Hard work, surely, but it’s still a fun company. “I get to be
involved with the artistes, and play with the gadgets. I can be
involved in the event on the day if I want to. It’s fun for me.”
Stephen’s statement that his company “makes Carnival” is no
idle boast, as on the Big Days he livens up the biggest Mas
stage in the world — the streets of Trinidad and Tobago — with
pyrotechnics, confetti, ﬂame jets, and CO2 fog. “That brings the
excitement,” he says. “That keeps the crowd going.”

“

Stephen is a patriot, and thinks that Trinidad and Tobago is a
lot more advanced than other territories in the region when it
comes to events production. Lifting our proﬁle internationally
also helps our image. “When they see something close to
international standards, they will know we’re not just some
Third World island that just has two lights on stage.” This helps
promote tourism and draw investors.
In this regard, he sees a lot of room for improvement in the
way we do things, to bring local events up to international
standards. Apart from the obvious need for more sophisticated
visual and auditory eﬀects at events, he also thinks our legal
system and infrastructure need to be updated. For example, he
ﬁnds legislation surrounding pyrotechnics antiquated, along
with the rules that govern the management of an event. “They
don’t allow us to do things that other countries are allowed to
do. They need to relook at their policies.”

When you go to an event, the
focal point is the stage. That’s
our creation. We create diﬀerent
styles and patterns to make each
event unique.

”

Experience Eﬀects has become highly sought after and, as
Stephen explains, very proﬁtable. There is money to be made in
Carnival, he says, but he cautions that while certain providers,
such as artistes and designers, are able to ﬁnd business all year
round in Carnivals throughout the Diaspora, others may not ﬁnd
it so easy. For this reason, his advice to young entrepreneurs,
whatever their area, is to ensure they have something to fall
back on. “Get into something else ﬁrst, and once you’re settled,
you can make Carnival your secondary option.

Stephen is a businessman,
and of course he is there to
make a proﬁt, but this in no
way distracts from the
tremendous satisfaction
he gets from seeing
people enjoy themselves,
knowing that the pervasive
sense of euphoria is in part
due to his handiwork. “I
love that feeling! This is fun
for me!”

In comparison to foreign events, the numbers are also
signiﬁcantly smaller; whereas a foreign event might draw
20,000 – 100,000 patrons, a local one would be happy to see
3,000 to 8,000. Higher numbers give promoters more leeway
to ﬁnance the bigger and better production values that he
would like to see. “But we work within our means. We provide
the best value within the budgets of our clients.”
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Experience Eﬀects can be contacted at:
Sheldon Stephen
Address: #40 Main Road Duncan Village, San Fernando
Phone: 1 (868) 3-EFFECT
Email: admin@experienceeﬀects.com
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“

Back then, every time we
tried to bring a unique
element that we have seen
abroad, such as lighting and
décor, into events, we realised
that there was nobody who
could facilitate us locally.

In the near future he sees himself expanding the business by
embracing new technologies such as video mapping, which
will allow for greater control of what takes place on multiple
screens and lights through a single system. “We’d be able to
control every single part of that screen. “If Machel is going to
perform, we can run him live on one screen, and have other
patterns on other parts of the screen. Not a lot of companies in
Trinidad can do that.” Time coding will enhance the experience
by more accurate, automated synchronisation of diﬀerent
elements of a production.

APP-LYING
TECHNOLOGY
TO CARNIVAL
AND BEYOND
By Sheldon Waithe

“Necessity is the mother of invention; the most important
element of any service you provide is that it is demand driven.
In 2015 some friends and I decided to go view Mas in Port of
Spain and we also had friends who were playing in various
bands. Of course, we were trying to call people, but the signals
were jammed, the music was too loud for anyone to hear and
we ended up walking across the whole of Port of Spain in an
attempt to find them. I literally stood on a corner and said ‘there
must be an app to track the bands.......and if there isn’t I am
going to find a way to create one!’”
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genesis of D’ Junction.” There is also benefit to users beyond
the shores of Trinidad and Tobago; visitors can use the app
to plan activities during their visits year round.
The bonuses of the D’ Junction keep on rolling with the
news that it is free to both users and promoters who seek to
add their event to the app. Added to that, it is created
locally. Karim worked with The Gillette Group, utilising their

Entertainment is an important part of
our economy. I am not just talking about
fetes, but also charity events, sports
activities, school fundraisers, outdoor
advertures and camps etc. My focus
right now is on creating something that
is useful and adds value to citizens.

For the economy of the nation, the app also has far reaching
benefits; more attendance at events means more money
circulating. “Entertainment is an important part of our
economy. I am not just talking about fetes, but also charity
events, sports activities, school fundraisers, outdoor
adventures and camps etc. My focus right now is on creating
something that is useful and adds value to citizens.”

For Carnival 2016, ten bands partnered with D’ Junction
including YUMA, Fantasy, Island People and Passion in north
Trinidad, Kalicharan Mas in the south and Junabo J’ouvert in
Chaguanas. With speed, responsiveness, accuracy and real time
updates, the reviews have been excellent and the app received
over 100,000 hits. D’Junction was on its way and ready to evolve.
The promotion was minimal “word got around just through the
bands involved and Facebook, and the uptake was immense. To
me, its success was testament of the tremendous demand for
such an app. There were tourists who did not know about it, but
found it through their searches and networks.”
21st century Carnival and by extension the revelling,
adventurous, thrill-seeking culture that pervades
Trinbagonian society is at odds with itself. The onslaught of
modern technology needs to merge with traditional practice.
This has led to some hesitation; some reservation to push the
envelope, sometimes not seeing the bigger picture results in
us being sometimes slow on the uptake. Not so for Ria Karim.
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Karim is the creator of D’ Junction, a pioneering app that is
rapidly becoming the social media hub of choice in Trinidad
and Tobago. It is not only groundbreaking, but so absolutely
necessary that its creation begs the question - how was this not
thought of previously? As ever, it was practical experience that
lit the light bulb above the head of D’Junction’s creator.

Within four weeks of Carnival’s conclusion, the app was
formally launched, emphasising its appeal beyond the
seasonality of Mas. Karim outlines the wider ethos of the
app: “Parents are always thinking, ‘what can I do with my
kids on the weekend?’ Friends may be looking for a place to
go out together at night. Sometimes you want to do
something a little diﬀerent and you want to know ‘what’s
going on?’. Where do you get that information from? Ours is
a society that thrives on entertainment. In Trinidad and
Tobago we can do most things year round, from partying to
sports to hiking.” She continues, “many organisations may
be creating new initiatives or launching events without the
means and fora to heavily promote and advertise. The word
may just not get around. These thoughts served as the

technological expertise and making it available on both
Google Play and the iTunes Store. “It’s designed in a
user-friendly format, because it’s meant to be used by
anyone, not just the tech savvy user. Once you launch it, the
navigation is simple. You will see a list of categories, for
example ‘concert’ and you can view all the concerts coming
up. Or you can search by date and see all upcoming events
for a selected time period.” Also, the app can be integrated
with existing GPS data on a person’s device to help people
get to an event, a real bonus for promoters that have had to
issue directions in the past. By its rollout, D’ Junction is
bringing local event promotions ‘kicking and screaming’ into
modern society and there is more to come as Karim
confirms that, “we are continuing to enhance and add more
features as we go along.”

Carnival 2017 is already on the minds of many and D’
Junction stands ready to enhance the experience
even before the calendar year begins. In fact, the
next season begins now: “The business of Carnival
stretches throughout the year. Band launches for
example are a means of engaging the public and of
course generating revenue. These are opportunities to
promote via the app and reach an international audience.”
The potential for D ‘Junction is almost limitless;
consider that in Trinidad and Tobago alone,
statistics show that each person has at least
two mobile devices. It will revolutionise the way
Trinbagonians promote, plan and coordinate for
all types of events, with all the time saving
benefits required for the fast pace of the global society.
Eliminating guess work, enhancing the Carnival experience
and beyond. Regardless of which side of the event coin
you’re on, if you’re not at D ‘Junction then you could easily
end up lost elsewhere.

Photo by : Javed Adam

D’ Junction is available for download
at iTunes and Google Play stores at no cost

For further information visit
www.triniplay.com
Customer Support : Mon - Fri 8am - 9pm
Phone: 1 (868) 201 2211
Email: djunction@triniplay.com
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By Roslyn Carrington

Educated at the London College of Fashion, Shannon
returned to Trinidad, where she has exhibited her paintings
and collages, most recently at an exhibition called Smoke
and Sunshine, at 3canal’s Big Black Box studio in
Woodbrook last year.
But her work in Carnival-oriented events oﬀers a whole new
vibe, one which she ﬁnds both artistically stimulating and
rewarding. For three years she has been a part of the team
behind the styling of characters at 3canal’s annual Carnival
shows. She enjoys how conceptually driven the production
is, with the music and costumes ﬂowing in such close
harmony with the script. Her favourite was their 2015
presentation, RAW, with a powerful, maljo-blue colour
pallette. “Everyone who saw the show was blown away by
how it all came together.” She also worked on the theatrical
production Jab Molassie, under artist Kathryn Chan.

common projects. While we were working on the
Koboblancos, there were others working on the puppets.”

oﬀ-season local events. It features an array of characters – a
masquerade ‘Wedding Party’, surreal gala guests, a Grand
Duchess, Minshall’s well-known Pierrots, and of course his
iconic giant puppets – interpreted in a pure, stunning white.

A ﬁne example of the Carnival arts being applied elsewhere,
and something she hopes to see more of, in order to
encourage the sustainability of these skills after that last
soca tune of Carnival is played. “When you think of Carnival,
you think of activities like wire-bending, but there are also
other skills, such as woodworking, moulding, vacuum
forming… there are many other mediums. Having workshops
to help people develop these skills would be beneﬁcial.”

Shannon’s involvement was primarily the styling of the
ethereal Koboblancos, elegantly dressed, all-white corbeau
characters with elaborate headpieces, whose ﬂawless
choreography evoked the bird after which they were named.
She worked on this in tandem with designer Delia Alleyne
to add fabric ruching to the moulded plastic headpieces
produced by the Callaloo Company, as well as the styling
and embellishment of their garments.
“It was my ﬁrst introduction to the Callaloo Company,”
she says, “Although I’ve known about Minshall’s work
from long before. It was wonderful; it’s like a mini
artists’ community, with people of many diﬀerent
disciplines working together in the warehouse. It’s
an energetic, welcoming, creative atmosphere,
where artistic individuals come together to work on

Shannon has also been fortunate enough to work with the
legendary Peter Minshall and the Callaloo Company,
through her collaboration with Meiling. One of her most
memorable projects being the opening gala for the premier
events location, Drew Manor, in Santa Cruz, in April 2013.

But just as there is room for Carnival in high-style events,
there is also room for high style and design skills in Mas.
Shannon has also worked with Tony Hall and Cecilia Salazar
on their production of a protest band, Miss Miles, which ﬁrst
hit the streets in 2014.

The gala, which, incidentally, is available in all its glory on
YouTube, is the perfect example of the seamless synergy
between the Carnival arts and the pomp and drama of
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Shannon Alonzo can be contacted at:
Phone: 1 (868) 463 4757
Email: shan.alonzo@gmail.com

Shanon Alonzo Photo courtesy of Elise Romany Photography
Koboblanco Photos courtesy of Rene Sound & Vision
For Drew Manor Opening Gala - April 27th, 2013
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The great thing about Carnival is that it can be anything
you want it to be, and it will let you be anything that you
want to be, as well. It’s the perfect medium for creative
people like Shannon Alonzo, whose talents include ﬁne
art, fashion design and marketing, production design and
costuming.
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The band used the life and likeness of activist Gene Miles to
protest modern-day injustices, placards and all, under silken,
ﬂowing banners, and behind painted masks. Minshall
designed the costumes and, along with designers Meiling,
Zidelle Daniel and Monica Joseph, Shannon took them from
prototype to reality.
“I worked mostly on the headpieces, which were made of
ruched fabric and feathers. They were reminiscent of Miss
Miles’ iconic hairstyle, and Minshall wanted them to dance in
the wind like wisps of hair, as people walked down the street.”

between the commercial side and the artistic side of Mas.”
It would be refreshing, she thinks, to bring back the more
theatrical element of Carnival, to engage the onlooker. “It’s
part of the heritage of Mas, each character having their own
personality and performance, their own message to relay.
There’s much to be done to link the design and performance
aspect of Mas. So Carnival gives you that opportunity.”
The message element, the protest and satire, is also something
we must never lose. “Trinidadians need a forum to vent. We’re
not a protest-oriented society, so Carnival is a time to let loose.”

How does she, as a ﬁne artist, bring her special skills and
sense of detail to an artform in which, quite often, anything
goes? She laughs. “Interesting question. I understand the
need for having to do a prototype, and having to come back to
things to get it right. Mr. Minshall is very detail-oriented, and
has a very precise approach to design, which I appreciate,
because I learned a lot. There were times when I felt like I
wouldn’t get it right. But everything worked out beautifully,
and I understand that we wouldn’t have come to that place if
we hadn’t gone through that process.”
While Shannon has no plans for Carnival-oriented projects in
the near future, a possible passion project would be to bring
out a small band of specialised, individual costumes, but that
would be require backing in order to do it right. “But I’d be
happy to collaborate with Callaloo Company or Meiling to
bring out something that is more design oriented. A lot of the
costumes we see these days are of the bikini and beads
variety, and something that’s a bit more conceptually driven is
always a joy.”
This doesn’t mean that she is knocking the party bands,
however, as she understands the need for more commercial
options. “But as an artist I miss the masquerade side of Mas,
with costumes that are more thought-provoking, with more
variety. We’re losing some of that magic. My hope for the
future is that we see more bands that can strike a balance

Shannon believes that in order for Trinidad and Tobago to
export its Carnival as a product, we need to present
something that is truly unique. The commercial aspect of
Carnival may be appealing from the point of view of the
participant, but for it to appeal to the onlooker, the element of
performance must be brought back. It is this uniqueness that
diﬀerentiates us from the other Carnivals of the world.
But for her, the bottom line is the journey. “To move from
glitter and glue to something that shines on stage… that’s
what’s exciting.”
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Unmasking
Caribbean Cultural
Exchange Year 2016

Divide ..................................................................................

The embassies of the English-speaking Caribbean states
resident in Beijing have made a concerted eﬀort to create
greater awareness of Caribbean culture and society in China
within the framework of the ongoing China-Latin America and
the Caribbean Cultural Exchange Year 2016. Announced in
2014, by His Excellency Xi Jinping, President of the People’s
Republic of China, under the framework of the
China-Community of Latin American and Caribbean States
(CELAC) Forum, the Cultural Exchange Year has been touted as
the most comprehensive cultural exchange programme
between China and Latin American and Caribbean countries to
date. In this context, the embassies of Trinidad and Tobago,
Barbados, Jamaica, Guyana, Suriname, the Bahamas, and
Grenada collaborated with the Ministry of Culture of the
People’s Republic of China to organise a series of Caribbean
cultural events in Beijing under the umbrella of the Cultural
Exchange Year, namely:
The Caribbean Food and Cultural Festival
“Taste the Caribbean”
The Latin American and Caribbean Music Festival
The Latin American and Caribbean Visual Arts Festival
The Inaugural Caribbean Film Festival
The Photo Exhibition on Cultures of Caribbean Countries
It should be noted that this collaborative eﬀort was proposed
by the Embassy of the Republic of Trinidad and Tobago to
ensure that the Caribbean was well represented in the Cultural
Exchange Year, as well as to promote Trinidad and Tobago’s
culture in China with a view to developing a new market for
Trinidad and Tobago’s cultural and creative industries.
Notwithstanding the fact that the linkages between the
Caribbean and China date back over two centuries, very little is

known about the Caribbean region and its culture in Chinese
society. The ﬁrst group of Chinese immigrants travelled to the
Caribbean in 1806 as indentured labourers to work on colonial
sugarcane plantations during the post-Emancipation period.
Since that time, and strengthened by subsequent waves of
immigration from China to the Caribbean, Chinese
communities have become part and parcel of the ethnic
mélange of the region. The reverse, however, has not proven
true in China, resulting in Chinese society being rarely exposed
to Caribbean culture.

oil-down, amongst others,
prepared by internationally
acclaimed Barbadian chefs
Michael Hinds and Paul A.
Griﬃth. Rums from the
House of Angostura and
Demerara Distillers were
also made available for
patrons to sample. Last but
not least, live performances
by popular soca and reggae artists from throughout the region:
Rupee from Barbados, Mr. Killa from Grenada, Lil Bitts from
Trinidad and Tobago and Everton Blender from Jamaica,
perfectly complemented the festive atmosphere of the night.
The Caribbean acts also stole the show at the Latin American
and Caribbean Music Festival, with Tizzy and El- A-Kru of
Antigua and Barbuda, Daddy Chase from Dominica, Lil Bitts,
Rupee, and Mr. Killa electrifying the mainly Chinese crowd,
many of which had never heard soca music before.

(Left to Right) Michael Hinds, Visiting Chef from Barbados, His Excellency
Dr. Chelston Brathwaite, Ambassador of Barbados, His Excellency Dr. Lloyd
Pinas, Ambassador of Suriname, His Excellency Chandradath Singh,
Ambassador of Trinidad and Tobago, Ms. Neishanta Benn, Chargé d’Aﬀaires
a.i., Embassy of Guyana, His Excellency Dennis Antoine, Ambassador of
Grenada, Ms. Cherett Ann Campbell, Chargé d’Aﬀaires a.i., Embassy of
Jamaica, His Excellency Paul Gomez, Ambassador of the Bahamas, Paul A.
Griﬃth, Visiting Chef from Barbados, at the Opening of the Caribbean Food
and Cultural Festival “Taste the Caribbean”.

22

The Caribbean events under the Cultural Exchange Year
introduced Chinese citizens to Caribbean culture, many for the
ﬁrst time. Patrons of the events conveyed sentiments for similar
Caribbean activities to be held in Beijing more frequently as
they were enraptured by the richness and vibrancy of
Caribbean culture. For example, the opening night of the
Caribbean Food and Cultural Festival had all the ﬁttings of an
all-inclusive Carnival fête, featuring Caribbean dishes such as
cou-cou and fried ﬁsh, jerked chicken, dhalpuri roti, pepper pot,

By The Embassy of the Republic
of Trinidad and Tobago, Beijing

audiences. The Inaugural Caribbean Film Festival entailed the
screening of ﬁlms from Trinidad and Tobago, Barbados, the
Bahamas, and Jamaica, subtitled in Chinese. Some of the ﬁlms
shown sought to shed light on the China-Caribbean
connection. For example, “The Fortitude” (produced by Judy
Chong Dennison of Trinidad and Tobago) included interviews
with prominent members of the Chinese community in
Trinidad and Tobago, highlighting their invaluable contribution
to national development. While the ﬁlm “Finding Samuel
Lowe”, directed by Jeanette Kong of Jamaica, followed the
journey of retired American television executive Paula
Williams Madison in her search for her long-lost Chinese
grandfather, a journey that took her from Harlem to Toronto, to
Jamaica, and ﬁnally to China, where she reunited with
hundreds of Chinese relatives she never knew about.

Staﬀ of the Embassy of the Republic of Trinidad and Tobago, Beijing, in
front of art pieces from Trinidad and Tobago at the Opening of the Latin
American and Caribbean Visual Arts Festival.

Lil Bitts performing at the Latin American and Caribbean Music Festival.

The ﬁlm and art components of the Caribbean’s contribution to
the Cultural Exchange Year also did not fail to impress Chinese

The Latin American and Caribbean Visual Arts Exhibition drew
in a wide cross section of Chinese art lovers who were
intrigued by the pieces that displayed the history, daily life,
and landscape of the countries of Latin America and the
Caribbean. Trinidad and Tobago featured ﬁfteen pieces in the
Festival, including the 2012 and 2013 winners of the Ministry
of Foreign and CARICOM Aﬀairs “Bridging Borders Through Art”
Secondary School Competition, archival photographs of the
historic visits of the late Dr. the Honourable Eric Williams,
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former Prime Minister of the Republic of Trinidad and Tobago,
to the People’s Republic of China in 1974 and of Chinese Vice
Premier Geng Biao to Trinidad and Tobago in 1978, as well as
the paintings from renowned Trinidad and Tobago artist Anita
Chandradath Singh.

and Tobago, and the Ministry of Foreign and CARICOM Aﬀairs.
The pieces depicted scenes from Trinidad and Tobago’s
Carnival such as images of the Parade of the Bands, traditional
Mas characters, and Dimanche Gras, and the ethnic diversity of
Trinidad and Tobago with images of Phagwa, and Hosay
celebrations, coupled with images of bélé dancing, and goat
racing in Tobago. A number of Chinese patrons at the event
indicated their interest in visiting Trinidad and Tobago, opining
that Trinidad and Tobago seemed like a very happy place
based on the photographs.

Oﬃcials at the Opening of the Inaugural Caribbean Film Festival.
(photo courtesy China Daily.com)
(Left to Right) His Excellency Paul Gomez, Ambassador of the Bahamas, Ms.
Inmaculada González Puy, Director of the Cervantes Institute, Beijing, His
Excellency Chandradath Singh, Ambassador of the Republic of Trinidad and
Tobago, Mrs. Anita Chandradath Singh, wife of the Ambassador of the
Republic of Trinidad and Tobago, Ms. Gina Sealy, ﬁlmmaker from the
Bahamas participating in the Film Festival, Ms. Rosanna Brathwaite, wife of
the Ambassador of Barbados, His Excellency Dennis Antoine, Ambassador
of Grenada, Ms. Belén García-Noblejas Floriano, Cultural Coordinator,
Cervantes Institute, Beijing, His Excellency Dr. Chelston Brathwaite,
Ambassador of Barbados.

Audience at the Opening of the Inaugural Caribbean Film Festival
(photo courtesy China Daily.com)

The Opening of the Photo Exhibition on Cultures of Caribbean
Countries, facilitated by the Beijing People’s Association for
Friendship with Foreign Countries (BPAFFC), was the ﬁnal
Caribbean event under the Cultural Exchange Year. Attended
by the Executive Vice President of the BPAFFC, Ms. Tian Yan,
the Ambassadors of the Caribbean countries in Beijing, the
Chinese media, and Chinese citizens interested in Caribbean
culture, the event illustrated the power of photography to
transport persons from diﬀerent localities to places they have
never been. Trinidad and Tobago’s contribution to the
Exhibition was made possible by photographs provided by
Mas Quarterly Magazine through its parent company the Mas
Transformation Secretariat, the Carnival Institute of Trinidad
and Tobago, the Tourism Development Company of Trinidad

Opening of the Photo Exhibition on Cultures of Caribbean Countries, May
10, 2016, at the Beijing People’s Association for Friendship with Foreign
Countries, Beijing.

In reﬂecting on the success of all the above-mentioned
Caribbean cultural events, the participating embassies were
assured of the great potential for Caribbean cultural and
creative industries in the Chinese market. In this regard, the
Embassy of the Republic of Trinidad and Tobago in Beijing
remains ready to support initiatives that promote Trinidad and
Tobago’s cultural products in China, and the wider Asian
region. The success of these events was also a testament to the
eﬃcacy of Caribbean unity and cooperation. The Embassy of
the Republic of Trinidad and Tobago, Beijing, thanks the Mas
Transformation Secretariat for its support in providing
photographs for the Photo Exhibition on Cultures of Caribbean
Countries, as well as copies of the Mas Quarterly Magazine that
were distributed at all of the above-mentioned Caribbean
cultural events in Beijing.
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Changing with the times
By Carol Quash

Flex and Fun is a simple band, but one that is au courant with social media and the virtual oﬃce concept. “We don't have
an oﬃce per se”, the band leader Junior Jones tells Mas Quarterly, “we do everything online via Facebook and for viewing
and distribution of costumes we use diﬀerent venues.”

but the safety aspect was really good. We didn't make much
money out of it but I just enjoyed seeing the people
enjoying themselves.”

He says although the band is Diego Martin-based, it has a
strong south following. “Every year there is a group from
south, including Point Fortin who come to play with the
band. We try to target about two to three hundred people.
We try not to go too big because it is harder to manage.”
With regards to funding, Jones says he has had a few
sponsors and some friends who help out, but “everyone is
bawling because of the recession.” In fact, he says this year
he was forced to merge with another band in order to curb
expenses. “It was okay. The turnout could have been better,

Although it is a J’Ouvert band with masqueraders parading
the streets from as early as 4am on Carnival Monday, Jones
says he tries to facilitate families by allowing children to
play too. “There were some families who wanted to let their
children play, so they did. My children played, as well as my
nieces and nephews.” The band also took part in this year’s
Point Fortin Borough Day celebrations, using the popular
‘Champion’ theme. “This year we put more of our focus on
the Borough Day J’Ouvert and took full advantage of Bravo’s
(Dwayne) Champion song. We even used the colours. It was
a hit and a lot of fun. We actually got more masqueraders
than we did for Carnival.”

look on. Everything is changing and we need to change with
it.” Additionally, he says he wants the band to focus on
other things too. Not just on Mas. “We also enter sports
meets. We are not just about Mas. We also did a Christmas
party for children, and these are things I would like to follow
up on.”

Jones says he intends to leave the future of Flex and Fun in
the hands of his children. “I want to see my children take it
over and go with it, while I can just stand on the side and
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Flex & Fun Promotions can be contacted at:
Junior Jones
Phone: 1 (868) 399 2274 / 753 0070
Email: ﬂexxandfunn@gmail.com
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The band made its debut in 2006 with ‘Let's Ink it up’ and
has since used the ink concept to market its product. “Every
year we try to do something with an ink concept. We just
wanted to be diﬀerent from the usual mud and powder
concept. But what we actually use is non toxic body paint.”
Jones says his wife Desiree Jones is the creative mind
behind the band. “My wife comes up with all the ideas,
colours, names and what have you. Usually by Ash
Wednesday she knows what we are going to do the
following year.” The costume most times includes a T-shirt.
“You know how everybody always wants a T-shirt they can
wear after," and by July the costumes begin to come
together.
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SPORTS, FUN, ADRENALINE

AND MAS!

THE RESULTS ARE IN!!!

In life, some days are better than others, and in an industry
like Mas, it’s never easy to get ﬁerce competitors to come
together for a common cause. But in normal fashion, the
Mas Transformation Secretariat with the support of the
National Carnival Development Foundation (NCDF)
continues to show that anything can be done with the right
approach, for the good of Mas Practitioners. Thus, the
culmination of lots of hard work came to fruition on
Sunday May 1, 2016 at the President’s Grounds in St. Ann’s.
As its name suggests, Band Meets Band III was the third
incarnation of a family fun-sports day for the Mas Fraternity,
but this time in a more formal setting with support from
corporate Trinidad and Tobago. The event was a rare
opportunity for masqueraders, sport enthusiasts and carnival
aﬁcionados to spend ‘downtime’ with the ordinary people,
like committee members and band leaders behind Mas
experience 2016. The goal was simple: a clean day of fun
and laughs, where your family was free to mix and mingle
with our ‘Mas Family’.
Band Meets Band III was an event for everyone. For the
adults it featured 10 funny races for participating Mas Bands,
where the audience could cheer, laugh, and even wine at the
side; and this is exactly what happened. Throughout the day
you would see members of the audience running towards
the sports zone, cheering on their favour band in the
TUG-O-WAR, or snapping pictures of fancy dance moves
during the SANCTUARY RACE, or even videotaping the

coordination and teamwork that was an absolute must for
the BIG SACK RACE. Some got it right on the ﬁrst try, while
others took a while to warm up, but everyone had a fantastic
time.
Of course, because it was a family aﬀair the Secretariat
encouraged persons to bring along the kids to enjoy our
special Kids Play Zone courtesy of Flavorite Foods and
Holiday Snacks. To their delight the Secretariat ensured that
there was adult supervision, bouncy castles, a toddle play
pen and carnival games complete with prizes, as well as lots
to eat and drink including popcorn, cotton candy, ice cream,
snow cones and cheese curls. So whether you were young or
young at heart, all were welcomed at Band Meets Band.
Sunday May 1st proved to be a day for the strong-willed, as
inclement weather doused some 12 hours of rain on the
President’s Grounds, threatening Band Meets Band III.
However, in true ‘Trinbagonian’ fashion the fun went on with
5 out of 9 participating teams, all of which walked away with
trophies, medals, and lots of goodies for their hard work. We
congratulate Island People Mas on their team spirit which
amassed 68 points, hoisting them as Real Band of the Year
2016. Recognition also goes out to Legacy Carnival with 65
points and Colour My Fantasy J’ouvert with 46 points for
placing 2nd and 3rd respectively. Similarly, we salute Flexx
and Fun Promotions and the Caribbean Airlines Invaders
Steel Orchestra for their vibes and energy, and say a gigantic
THANK YOU to all our sponsors, especially Coors Light.
So rest assured, as we will be back in 2017 for the ultimate
showdown of Band Meets Band IV!

RACE EVENT

1ST PLACE

2ND PLACE

3RD PLACE

Blue Waters Balloon Crush

Island People Mas
& Legacy Carnival

Colour My Fantasy

Flex & Fun

Coors Light Corn Hole

Island People Mas
& Legacy Carnival

N/A

N/A

NCDF Tug O War

Island People Mas

Flex & Fun

Legacy Carnival

Pizza Hut Ingredients Challenge

Island People Mas

Flex & Fun

Legacy Carnival

TRINRE Big Sack Race

Legacy Carnival

Island People Mas

Caribbean Airlines
Invaders Steel
Orchestra

Coors Light Cooler Relay

Colour My Fantasy

Caribbean Airlines
Invaders Steel
Orchestra

Island People Mas

Guardian Media Maxi Taxi Race

Island People Mas

Colour My Fantasy

Flex & Fun

U Health Sanctuary

Island People Mas

Legacy Carnival

Flex & Fun

Abbott Nutrition Giddy Up
Giddy Up

Flex & Fun

Legacy Carnival

Caribbean Airlines
Invaders Steel
Orchestra

Coors Light Bolos

Legacy Carnival

Colour My Fantasy

N/A

Mas Transformation Secretariat
Parade of Bands

Legacy Carnival

Flex & Fun

Island People Mas
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By Kennedy Pemberton

Abbott
Nutrition
Giddy Up
Giddy Up
Coors
Light
Corn
Hole

Coors
Light
Cooler
Relay

Blue
Waters
Balloon
Crush

30

Guardian
Media
Maxi Taxi
Race

31

Coors
Light
Bolos

Tug O War

Pizza Hut
Ingredients
Challenge

TRINRE
Big Sack
Race

Parade
of the
Bands

32

Flavorite
Kids
Zone

33

U Health
Sanctuary
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SPONSOR SALUTE
Island People Mas

"The Real Band of the Year 2016"

Colour My Fantasy
3rd Place Winners

The Band Meets Band III Mas Family

The Band Meets Band III Official
Organising Committee

The Band Meets Band III Official Design,
Graphics & Public Relations Agency

The Band Meets Band III Official
Media Partner

The Band Meets Band III Official
Beer - Grab a Shortie Today!

A Band Meets Band III Insurance Partner

The Band Meets Band III Casual
Dining Partner - Make it Great!

The Band Meets Band III Official
Kids Zone Partner - Life is Good!

A Band Meets Band III Partner - Makeup
for Exotic Skin Tones!

The Band Meets Band III Nutrition
Experts - Your Nutrition Resource!

The Band Meets Band III Offical
Water & Energy Drink

A Band Meets Band III Partner
- Good Food, Good Life!

The Band Meets Band III Official
Digital Media Partner

A Band Meets Band III Kids Zone
Partner

A Band Meets Band III Partner

Legacy Carnival
2nd Place Winners

Flex & Fun

4th Place Winners
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WINNERS’
CIRCLE
A Band Meets Band III Partner

Invaders Steel Orchestra

Ministry of Sport and5th
Youth
Affairs
!
Place
Winners
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Kalicharan

Carnival

Mas Is Our Way Of Life
By Carol Quash

Kalicharan Carnival is well known for its captivating costumes and assuring its masqueraders a good time on the road.
Led by the doyen of Mas men in the south, Ivan Kalicharan, the San Fernando-based band known as ‘The Giant in South’
has been in existence for the past 34 years and has won the “Band of the Year” title 24 times.

”

“Mas in San Fernando is totally diﬀerent to Mas in
Port-of-Spain,” Wendy Kalicharan, wife of the bandleader
explains to Mas Quarterly. She says from a cultural
standpoint, Mas bands in San Fernando cannot be
commercialised. “We have to keep our customers, the same
customers who won't always be able to pay us in cash. But
some of them bring things like pone, sweetbread or roti to
the Mas camp while we are working, providing sustenance for
the workers”. That is more or less the culture of Mas in San
Fernando. This and other factors she says, makes it diﬃcult to

estimate how much it would actually cost the band annually
to produce its Mas.
“The bands in San Fernando, including ours, can’t say ‘well we
are going to take $300,000 and outﬁt this band. The
masquerading is miniscule. Our band has about 700
masqueraders and that is considered a big band in San
Fernando. No matter how much we market we never get more
than 800 masqueraders.” She says the band is made up of
faithful masqueraders, including people who help out in the
Mas camp. “We don't pay for labour. We don't hire anyone
because we can’t aﬀord to pay anyone. What we do in lieu of
payment is that we give them a free costume. Our Mas camp
is like a long time camp. We do it for the love of the culture.
This band has always been a family band – our sisters, nieces,
children, their friends. They have grown up in the Mas band
and see how it works. This has become a way of life for us.”
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“

Our Mas camp is like a long
time camp. We do it for the
love of the culture.
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Wendy describes her duties in the band as
the ’professional gofer’. “I sew, stick, cut,
register, help with band launches, polish
and sweep. My role is everything.” But when
it comes to the designing she has plenty of
help. “We all do it. My husband, myself and
the children.” And the inspiration for their
work is everywhere. “It just happens. It could
be in the living room, while we are driving,
anywhere.” She says they toy with ideas
during the Lenten season and by Easter they
already know what their next presentation will
be and look like. “Next year we will be doing
Sante. You know, tetevay, stylish, bacchanal,
pretty, that kind of thing. I can’t say what colours
we will be using, though, because it may change
down the line.”
The Kalicharan Carnival Mas is a combination of pretty Mas
and cloth Mas in an eﬀort to cater to the needs of the
masqueraders. “The young people in San Fernando try to
emulate what they see in Port-of-Spain. We do half the band
as pretty Mas and half with cloth and we customise
costumes for our masqueraders at no cost.” She says
another element of the San Fernando Mas culture is that
people don’t usually make a down-payment on their
costumes when the band launches. “We have people who
may pay $200 every month until they pay oﬀ for their
costume. Then there are others who would say ‘Miss Wendy
make sure and keep my spot for me eh’ ”, thus, the band
puts out the money upfront to produce the costume with no
guarantee that that costume would be paid for. “No matter
how you try to change that type of mentality it cannot

In addition, the band uses three dance companies for
its presentations. One from Port-of-Spain, one from San
Fernando and one from Point Fortin, with each member
receiving a free costume. “My children and I give them a
total of 75 costumes every year. They enhance the band and
give us a greater chance at winning Band of the Year. It’s a
big sacriﬁce to make but if you don't do that you won't have
a band. Mas is something we enjoy, this is our recreation
and as long as Ivan and I have health and strength we will
persevere.” She is grateful for the faithful sponsors the band

“

The young people in San
Fernando try to emulate
what they see in Port-of-Spain.
We do half the band as pretty
Mas and half with cloth and we
customise costumes for our
masqueraders at no cost.

38

”

happen. We have spoken to lots of marketing experts who
agree that it’s hard to change that mentality.”
But Wendy says the Mas is in her blood and she is not ready
to give up on any of it. “Seeing the masqueraders enjoying
themselves on the streets is one of my biggest joys and I am
in my glory when I am on the streets. I play every single
year. For me Carnival is too short. If I could have played Ash
Wednesday and the weekend after Carnival I would too. I
just love the Mas,” she chuckles. For her the high point of
producing the Mas comes with getting everything done by
Carnival Friday, “and you can bet your bottom dollar we do.
On Saturday the guys in the Mas camp cook a curry duck,
rice and dhal, with a good green salad to top it oﬀ.”
Unlike many other Carnival bands, Trinidad and Tobago
Carnival is the only Carnival in which Kalicharan Carnival
participates. “We did that for a couple of years but it wasn’t
a feasible thing for us to do. It was too demanding.” She
said that, coupled with payments and accommodation
problems, it was too much of a hassle. But those involved
with the band do not take what they do lightly and are
always willing to disseminate their Mas making knowledge.
“There are a lot of school children who come to learn about
Mas making and we help them out with their CAPE
assignments etc. We go through the processes with them.
We have to pass on the knowledge.”

“

There are a lot of school
children who come to learn
about Mas making and we
help them out with their
CAPE assignments etc. We go
through the processes with
them. We have to pass on
the knowledge.

”

As Carnival and Mas evolves, Wendy says she
envisions only continued success for Kalicharan
Carnival. “We work hard and success comes with
that. Nothing is too menial to do, no one
person can be up there and another down
there if you want your band to be
successful. It is all about team
work.”
With 24 “Band of the Year”
titles under their belt
Kalicharan Carnival MUST be
doing something right. Indeed
they are most deserving of
being deemed ‘The Giant of
the South’.

Kalicharan Carnival can be contacted at:
Aaron Kalicharan
Address: 17 Harris Street, San Fernando
Phone: 1 (868) 652 4727 / 652 4041
Email: k_ayana@hotmail.com
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has had, but wishes there could be more
sponsors willing to lend their support.
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VS

THE ELDERS

MEDICAL FACT
was granny right all along?

Sucking fish eyes will make you smart
Probably true—as long as you eat the rest of the fish along
with it. Fish, especially oily species such as salmon,
mackerel and herring, is high in Omega-3 fatty acids. One
of these, docosahexaenoic acid (DHA), is important for the
function of brain cell membranes. Omega-3s are found in
high concentrations in the healthy brain. Conversely, people
suffering from depression or degenerative cognitive
diseases like Alzheimer’s consume lower levels of Omega-3
in their diets.

Eating green chennette will
give you “tie-tongue”
Green chennettes tend to be stringy, and can leave a coating
on the tongue that takes a while to wear away. However,
these little round fruit—which are best enjoyed very
ripe—can’t take the rap for a permanently ‘tied’ tongue.

Omega-3 is also essential for the development of the fetal
brain, and pregnant women should make sure they get
enough. The good news continues after delivery; the breast
milk of a well-nourished mother shows high levels of DHA,
which, in turn, increases brain function in babies.

The phenomenon, known as ankyloglossia, is a birth defect
in which the membrane attaching the under-surface of the
tongue to the floor of the mouth is so short that it limits
tongue movements. Since the tongue is essential to the
formation of words, a child with a short fraenulum, as the
membrane is known, may have difficulty making certain
word sounds. Other problems include poor dental and gum
health, as the child is unable to use the tongue to remove
debris in and around the mouth.

The best source of this nutrient is eating fish two to three
times a week, but for those of us who can’t (or won’t) eat
that much, it’s a good idea to take supplements.

In some cases, minor surgery is recommended to clip the
fraenulum. Most people, however, learn to compensate and
adapt, and can express themselves quite clearly.

Bitter your body

‘Taking the dew’ will make you look
old before your time

ELDERLY WEST INDIANS ARE FULL OF WIT AND WISDOM, AND
LOVE TO SHARE THEIR BELIEFS WITH OTHERS, ESPECIALLY
UP UNDER THE WATCHFUL EYE OF AT LEAST ONE FAMILY
ELDER WHO DIDN’T HESITATE TO WARN US OF THE DIRE
CONSEQUENCES OF OUR ACTIONS, OR TO PROD US INTO
FORMING GOOD HABITS THAT WOULD LAST A LIFETIME. LET’S
LOOK AT SOME OF THEIR SAYINGS AND SEE HOW THEY HOLD UP
UNDER MEDICAL SCRUTINY.

If your ears are ringing,
someone is gossiping about you
Leading a scandal-free life and choosing your friends
wisely might minimise gossip, but it won’t stop your ears
from ringing.
A ringing or pinging sound in the ear is known as tinnitus.
It’s actually quite common. It can be a symptom of hearing
loss caused by aging, loud noise, trauma, or drugs, even
common ones like aspirin or antibiotics. It can also indicate
high or low blood pressure, allergies, or heart problems. In
very rare cases, it can be the result of a tumour.
Although this may sound scary, most of the time tinnitus is
not a sign of a serious problem. However, if it starts
suddenly and persists, it’s a good idea to visit your doctor.

The old folks were probably spot-on with this one. The
human body needs both acids and alkalines to function
normally. The pH scale of measuring acidity ranges from 0
to 14, with 0 being extreme acid, 15 extreme alkaline (bitter)
and 7 neutral (for example, pure water). Natural health
advocates say that the fluid in our tissues should hold at
around 7.4, which is slightly alkaline. The body’s pH can be
determined using a simple urine or saliva strip test.
The foods we consume help to make the body either
slightly more acidic or slightly more alkaline. We need a
wide variety of foods in order to stay healthy, but modern
diets have begun to skew in favour of more meats and
dairy, highly processed foods, and beverages like coffee and
carbonated drinks, which produce higher levels of acid in
the body. Foods that raise the body’s pH (thus making it
more alkaline) are fruit and vegetables, but few of us
consume enough of those.
According to the advocates of holistic medicine, acidosis of
the body bears some of the blame for conditions such as
obesity, kidney stones, joint pain, osteoporosis, chronic
fatigue, and even increased free radical activity, which is
linked to cancer. While it’s easy to rush out and buy
supplements that claim to increase the body’s pH, once
again, the best solution might just be to re-evaluate our
diets, reduce the junk food, and return to good home
cooking and lots of fresh fruit and veggies.

Those cool, gentle water droplets don’t make flower petals
wrinkle, so why should dew take the blame if you dance till
dawn and come home looking, well, a little crumpled?
For party animals, red, puffy eyes, crow’s feet, coarse skin,
and, over the long term, premature aging are more a result
of chronic sleep deprivation and exposure to toxins such as
alcohol and cigarette smoke than anything else.
Not only does the act of pulling on a cigarette cause
wrinkles to form around the lips, but taking it into your
body, either directly or indirectly, can reduce your ability to
absorb vitamin C, which keeps skin looking moist and
youthful. Cigarette smoke can do as much damage to the
skin’s youthful appearance as exposure to ultraviolet rays.
Alcohol causes blood vessels in the face to dilate, leaving
spider veins and flushed skin. This is compounded by lack
of sleep, which doesn’t only make you look old, it also
makes you act old; cutting back snooze time results in
memory loss, poor coordination, and depression.
The solution? How about saying no to the party and yes
to a good night’s sleep for a change? If it makes you
feel better, maybe you should thank Granny for
keeping you safe in your bed after all.
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WHEN IT COMES TO HEALTH AND OUR BODIES. WE ALL GREW

Incorporated in 2011 under the Trinidad and Tobago Companies
Act, the Mas Transformation Secretariat was formed to implement
the projects emanating from the National Carnival Development
Foundation's (NCDF) Strategic Transformation Plan. Thus, the
Secretariat is mandated to transform the Masquerade (Mas)
component of Trinidad & Tobago’s Carnival from being viewed
as just a Cultural Activity into a Sustainable Industry.
The Secretariat continues to partner with several Private and
Public Sector Entities and some of its successes to date include:
1. The conceptualisation and publication of Mas Quarterly
Magazine - the ONLY Magazine that highlights the Business of
Trinidad and Tobago’s Masquerade (Mas) for Global Export.
2. The development of Standards and Quality Criteria for Mas with
the National Training Agency (NTA).
3. Completing Phase 1 of the ‘Mas Gone Green Initiative’ by
undertaking a Baseline Study and Green Carnival Costume
Exhibition as tangible steps towards ensuring that Trinidad and
Tobago’s Mas becomes 100% Environmentally Friendly within the
next 3 – 5 years.
4. The Development of the BSc. Degree in Carnival Studies with
University of the West Indies (UWI) Centre for Creative Arts.
5. Securing 15 working agreements between Senior European
Carnival Officials and local Mas Practitioners at Inbound Mas
Trade and Tourism Mission 2015.

Contact Mas Transformation Secretariat:
Oﬃce:
59 Churchill Roosevelt Highway,
St. Augustine, Trinidad and Tobago W.I.
Mailing:
P.O. BAG 336, U.W.I, St. Augustine,
Trinidad and Tobago W.I.

Interested in submitting articles
or advertising in Mas Quarterly?

P: 868.223.4687
F: 868.223.8722
E: info@mastranstt.com
W: www.mastranstt.com
/MasTransformationSecretariat
/MasQuarterlyMagazine
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